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MEDIA RELEASE 

Fair Go for Fairtrade! 

 

Australia is living up to its “fair go for all” philosophy – at least when it comes to fair 
trade. 
 
Last year Australians spent $11.7 million on Fairtrade labelled products.  This year 
their Fairtrade expenditure is expected to top $20 million.   
  
According to the Fair Trade Association of Australia and New Zealand (FTAANZ), 
Australia is among the world’s fastest growing fair trade markets. 
 
Executive Director Steve Knapp said he was thrilled with Australia’s strong uptake of 
Fairtrade-Labelled products: 
 
“When you consider Australians spent just $146,000 on FAIRTRADE products in 
2003 - the year Fairtrade Labelling began in Australia – it shows how Australian 
consumers have embraced Fairtrade,” he said. 
 
“Fairtrade gives a fair go to farmers and workers in some of the world’s poorest 
countries by guaranteeing a fair wage, good working conditions and a premium to 
invest in their futures.” 
 
Mr Knapp said coffee accounted for 80 per cent of Australia’s Fairtrade spending, 
followed by cocoa and tea with 11 and 8 per cent respectively. 
 
Australians can currently choose from about 300 Fairtrade-Labelled product lines, 
many of them now readily available through major supermarket chains, such as 
Coles and Woolworths. Mr Knapp said this wider availability would have a flow-on 
effect in terms of consumer uptake and producer impact.  
 
FTAANZ is urging Australians to join the Fairtrade Coffee break and other special 
events that are being held throughout the country as part of Fair Trade Fortnight 
which runs from May 3 to 18. 
 
For information on the Coffee Break and other Fair Trade Fortnight events visit 
www.fairtrade.com.au. 
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